
We created our unique company with one more piece of the

formula ... the right strategic rel"ationships and acquisitions.

Here is a quick overview:

• Icon CMT... now Owest Internet Solutions... was an

acquisition that gives us the capability to provide Internet

Solutions for business.

• The Eunet acquisition ... made us a leading European

Internet provider.

• The joint venture with the Dutch Telecom Company KPN ­

- building a 40-city Internet Protocol network and a conduit

for EUnet's services/

• LCI InternationaL ... An acquisition that gives us a national

presence in long distance, and an advanced billing and

service platform.

• The Microsoft alliance... will produce advanced e­

commerce and networking applications for business that
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will change how business gets its job done. Microsoft also

made a $200 million investment in Qwest.

• Bell South... this strategic relationship gives Qwest access

top about 15 million consumer customers and 1.5 million

business customers for integrated data, image and voice

communications.

• The Netscape alliance... expanded ability to give

individuals one-stop management of all their

communications from a single web site.

• Covad/Rythms NetConnections investments... creating

local connectivity and a solid position in digital subscriber

lines... which will increase the speed of local connections

to business.

• Over the past very active months, we have built a new

kind of company for a new age of demand and

opportunity.

• The challenge in 1999 is to deliver on the promise we've
created.
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We will continue to:

• Lead the convergence of multimedia communications.

• Build the world's most advanced network.

• Maintain cutting-edge technology.

• Deliver sophisticated IP/data services and bandwidth­

enabled applications.

• Expand the business through acquisitions, alliances and

internal growth initiatives.

• And be guided by a clear vision.

That clear vision is to build shareowner value by creating a

dominC\Dt network platform that enables customers to

seamlessly exchange multimedia content -- images, data

and voice--- as easily as traditional telephone networks

enable voice communications.

In our brief history, I believe we've proven two things.

One, we're a company with a vision.

Second, we've shown we're a company that can execute.
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In combining vision and execution ... we're creattng what I

truly believe is the first great new company of the 21 st

century and a company that creates shareholder and

customer value.

Thank you for your interest. Now, let's get to your questions.

Who has the first one?

###

:--:::
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